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STIHLdealers.com
*“Number one selling brand” is based on syndicated Irwin  
Broh Research as well as independent consumer research  
of 2009-2012 U.S. sales and market share data for the  
gasoline-powered handheld outdoor power equipment category 
combined sales to consumers and commercial landscapers.

FSE 60  
ELECTRIC TRIMMER

$9995
NOW JUST WAS  

$119.95

ON THE STIHL FSE 60 ELECTRIC TRIMMER

NEW  
LOWER PRICE

Quiet and powerful 
electric trimmer ideal 
for smaller properties

Simple line advancement  
and replacement

PS-SRP

All prices are PS-SRP. Available at participating dealers while supplies last. © 2013 STIHL PAS13-422-108408-3

HS 46 C-E   
HEDGE TRIMMER

$29995
NOW JUST WAS 

$369.95 
PS-SRP

WITH PURCHASE OF HS 46 C-E HEDGE  TRIMMER

Offer valid through 6/3/13 at participating dealers while supplies last.

SAVE $70

One of the lightest gasoline-powered hedge trimmers in the world!

Features improved fuel ef!ciency as compared 
to previous models for longer run time

FS 40 C-E TRIMMER

$16995

Offer valid through 6/3/13 at 
participating dealers while 

supplies last.

COMBO PACK
WITH FS 40 C-E PURCHASE

FREE
Includes  
hearing  
protectors  
and protective 
glasses

plus!

A $29.95 PS-SRP value!

DEALER DAYS
HAVE LANDED!

NO PURCHASE 
NECESSARY  
 TO WINDetails at STIHLdealers.com

PRODUCT SWEEPSTAKES$100,000
CHAIN SAWS STARTING AT $17995 BLOWERS STARTING AT $14995 TRIMMERS STARTING AT $9995

Calistoga
Rainbow Ag Calistoga
707-942-4566 
RainbowAg.net

Campbell
Gardenland Power Equip
408-377-4496 
GotPower.net

Cloverdale
Cloverdale Saw & Mower Center
707-894-2273 
CloverdaleSaw.net

Concord
Concord Garden Equipment and Sport Center
925-682-9777
ConcordGardenEquipmentCo.com

Ft. Bragg
Willits Power Equipment
707-962-0423
WillitsPowerEquipment.us

Lakeport
Rainbow - America’s Country Store
707-279-0550
RainbowAgLakeport.com

Livermore
Livermore Saw & Mower
925-447-2055
LivermoreSaw.net

Martinez
Furber Saw, Inc.
925-229-3774
FurberSaw.us

Napa
Napa Power Equipment
707-253-0468
NapaPowerEquipment.com

Novato
Buck’s Saw Service & Lawn Equipment
415-897-6811
BucksSawService.biz

Petaluma
M. Maselli & Son’s Inc.
707-763-1562
M-MaselliAndSons.net

Pleasant Hill
Joseph’s Lawnmower
925-935-7240
JosephsLm.com

San Leandro
Adaro Engine & Equipment Inc.
510-351-5475
AdaroEngine.com

San Rafael
Jackson’s Hardware
415-454-3740
JacksonHardware.us

Santa Rosa
Action Sport & Power Equipment
707-528-8875
ActionSportandPE.com

Santa Rosa
Rincon Valley Yard & Garden
707-539-4124
RinconValleyYardAndGarden.com

Sebastopol
Sebastopol Tractor
707-829-5671
SebastopolTractor.net

Ukiah
Rainbow - America’s Country Store
707-462-2404
RainbowAg.net

Vallejo
Aloha Saw & Mower, Inc.
707-643-6404
AlohaSaw.net

Willits
Willits Power Equipment
707-459-6420
WillitsPowerEquipment.us

1 Coming Sunday: Young immigrants to the Bay Area talk about the Boston bombing. InsightOPINION

This week, the Obama ad-
ministration furloughed 14,500
air traffic controllers — staffers
will lose two days of work per
month — ostensibly to comply
with the 2011 Budget Control
Act’s $85 billion in sequester
cuts this year. The FAA’s share
is $637 million. So expect de-
lays at the airport. That’s the
idea, but it didn’t have to be.

The Obama administration
has chosen to hold airline trav-
el hostage in its never-ending
effort to extort further tax
increases from the GOP.

The administration argues
that its hands are tied. By law,
the FAA must cut spending
across-the-board. Many law-
makers and industry leaders
disagree, as air traffic control-
lers are “essential employees.”
But to make absolutely sure,
GOP senators have proposed

legislation to allow the admin-
istration to prioritize cuts. For
weeks, the White House has
wanted no part of that. 

White House Press Secre-
tary Jay Carney told reporters
Tuesday that the FAA cuts
must be across-the-board. “It
was designed to be bad policy,”
Carney said. If Congress
doesn’t like that, he argued, let
members postpone the seques-
ter cuts or raise taxes.

To Sen. Tom Coburn, R-
Okla., the furloughs present “a
dangerous political stunt that
could jeopardize the safety and
security of air travelers.” Co-
burn has a list of cuts for non-
essential spending which the
FAA could make in lieu of the
air traffic controller furloughs.
His list includes cutting 15 per-
cent from the FAA’s consulting,
supply and travel budgets and

reducing or eliminating im-
provement programs.

Sen. Susan Collins, R-Maine,
called the FAA furloughs “a
manufactured crisis” that
could be avoided if the FAA
rerouted $700 million in un-
used grant money. 

Airline officials contend that
while safety will not be com-
promised, there likely will be
fewer flights. This cannot be
good for a struggling economy.
Shipping delays will hurt busi-
nesses. Flight delays will in-
convenience business travelers
at the country’s busiest air-
ports and strand families try-
ing to make the most of hard-
earned vacation time. 

And it’s not as if these folks
haven’t paid taxes. Taxes and
fees on domestic travel can
represent some 20 percent of
the cost of a ticket. The flying

public gets to pay the full
freight and in return gets delib-
erately slowed-down traffic.

Airlines for America spokes-
woman Jean Medina told me
that airlines have gotten used
to coping with delays caused by
weather. 

With the FAA furloughs,
airlines have to contend with
both bad weather and bad
government. Which is worse?

Senate Majority Leader
Harry Reid proposes that
Washington deal with the

problem by ditching the se-
quester cuts and pretending to
make up the difference by
claiming savings from troop
draw-downs in Iraq and Af-
ghanistan. In other words, he
wants to keep spending and
pretend to save by brandishing
a gimmick.

Airline associations have
joined forces to launch a “Don’t
Ground America” campaign. It
must be working. On Wednes-
day, Carney conceded that “if
Congress wants to address
specifically the problems
caused by the sequester with
the FAA, we would be open to
looking at that. But that would
be a Band-aid measure.” 

Band-aid: That’s as good as it
gets with this White House.

Debra J. Saunders is a San
Francisco Chronicle columnist.
E-mail: dsaunders@
sfchronicle.com Twitter:
@DebraJSaunders

Extortion in the skies DEBRA J. 
SAUNDERS

By Kate Sofis

From President Obama’s
Make It In America ini-
tiative, which offers grant

funding to help businesses
create manufacturing jobs, to
Maker Faires planned in ever
more locations, “local” and
“making” seem to be on the
collective American mind. But
what does this maker move-
ment really mean for a city like
San Francisco? 

This past weekend, I took a
short walk with my two young
daughters to a 100-year-old
industrial building in the heart
of our Mission District neigh-
borhood. We went to see the
enormous kilns being prepared
to fire the first San Francisco-
made tile in more than 50 years
at Heath Ceramics. I am re-
minded of how the soul-gratify-
ing work of making a physical
product contributes not only to
the well-being of the maker but

also to the sense of pride in the
region where it is made. In-
creasingly, consumers want to
know the story of the products
they buy — who made them,
where they are from. 

As executive director of
SFMade, an organization
founded at the height of the
recession in 2010 with a mis-
sion to support and rebuild San
Francisco’s manufacturing
sector, I think seeing the ceram-
ics factory come to fruition is a
reflection of our community’s
collective work. From helping
Heath find the vacant former
commercial laundry building
that would become its home, to
navigating planning and per-
mitting, to assisting with the
hiring of new employees,
SFMade has collaborated with
Heath and a wide array of pri-
vate- and public-sector entities
to realize what is now a model
for other local manufacturers
and other neighborhoods.

Heath Ceramics’ decision to
build a factory in San Francisco
(the original Sausalito factory is
still operating) represents a
homecoming: Edith Heath
founded the company on Clay
Street.

Across San Francisco, local
manufacturing is taking its
rightful place, with active sup-
port from Mayor Ed Lee. From
our humble beginnings with 12
founding manufacturers,
SFMade membership has
swelled to more than 400 com-
panies. These include Anchor
Brewing, bag maker Timbuk2,
and up-and-comers such as
apparel maker Taylor Stitch
and mobile-device-case maker
DodoCase. These local manu-
facturers are powered by per-
sonal connections among their
neighbors, by ideas generated
and shared with other enter-
prising companies and in-
vestors, and by the creativity
and craft of the close to 4,000

people who work for them.
Most of all, our manufactur-

ers are fueled by their pride of
place. Local manufacturers, in
turn, give back to our neigh-
borhoods by creating jobs,
adding vibrancy and driving
economic opportunity. When
Heath’s new facility is at full-
scale production, it will provide
30 to 40 jobs in one of San Fran-
cisco’s most ethnically diverse

inner-city neighborhoods.
When I heard my 5-year-old

daughter exclaim, as she han-
dled a piece of Heath-craft, “I
want to make these when I am
older!,” I was struck by the
opportunity that lies before us
to create new pathways for
youth into manufacturing
careers, to reimagine what
“making” can be. Cities have a
powerful role to play by linking
young people to apprentice-
ships at manufacturers just a
bus ride from home and by
offering youth access to the
growing number of urban mak-
er/hacker facilities, where they
can learn to design and make
things themselves, such as Tech
Shop, and by reincorporating
skills-based curriculum into
our schools. 

Perhaps above all, the power
of reviving local manufacturing
lies in the simple possibility of
exposing even our youngest
makers to the wonders of a
small blue tile, made in a mas-
sive orange kiln, just a two-
block walk from home.

Kate Sofis is the founding
executive director of SFMade.

‘Making’ matters to our cities
OPEN FORUM On Jobs and Pride of Place

Heath Ceramics

Heath Ceramics opened a
Mission District factory.

Meet the Makers
SFMade will host San
Francisco’s third annual citywide
SFMade Week, May 6-12.

Go to www.sfmade.org.
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